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HIGH-STAKES TRUMP MANIA

Keeping season 2
out of bored room

‘Apprentice’ has drama aplenty; is it all hype?

BY MIRIAM KREININ SOUCCAR
Their first task will be to design a toy for Mattel. The men will be
pitted against the women, and the backbiting promises to be vicious.
This time around, instead of Omarosa and Troy, the 18 celebrity
wannabes will include a law student with a degree from Wharton, a
.“ New York real estate agent and a venture capitalist who has already

; né\{f;} . achieved a small amount of fame just because her name is Ivana.
@@%%J s The mucl?-awuituf] second season of Donald Trump’s hit reality show,

= - s eSS s L yes—may|  The Apprentice, premieres Thursday on NBC. Millions are expected to

MENTEE TV: NBC sees “The Apprentice” as a new Thursday-night linchpin, but some think it's no “Friends.” See APPRENTICE 2 on Page 33







